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Purpose 

The purpose of our survey is to see how students express their alcohol brand loyalty. 

Objectives 

1. To determine the ways students express their alcohol brand loyalty  
2. To determine why students choose to express their loyalty in these ways  
3. To determine how students promote their favorite brands to friends  

Methodology 

Respondents were asked to take an online survey through SurveyMonkey.com that was created and 
distributed to them via email.  We used a sample of the population of college students because we 
found that population to be a contributor to alcohol intake, therefore making them a good sample of 
the population who express alcohol brand loyalty.  The sample was chosen by looking up college 
students in Lyndsay Farrell’s, Rennette Fortune’s, and Vanessa Volcy’s email list and sending out a mass 
email to find respondents to take our survey.  It was an accurate sampling because college students 
were the target population.  When the mass email was sent out to the students, they were given a short 
explanation of what the survey was and what the research was for.  The explanation was then followed 
by a link to the survey which also had a brief explanation and included screener questions to see if the 
respondent would be able to participate based on the their answers.  If they did not qualify to answer 
our survey questions, they were taken to the last page and thanked for their time. We contacted 307 
people, with 48 responses.  Our survey was sent out to respondents on Monday July 6, 2009 and we 
closed the survey Tuesday July 14, 2009.  The length of our survey was 16 questions.  The respondents 
were not compensated for their participation.  There was also no follow up emails to increase our 
response rate.  

 

Results 

Introduction of Survey 

In this section of the survey respondents are asked one screening question in order to discover if 
respondents qualify to participate in the survey.  The screener question asked “Do you drink alcohol?” 
For this question we had 51 respondents answer.  Almost 86% (43) of respondents answered “Yes” they 
drink alcohol and 14% (7) respondents answer “No” they do not drink alcohol.  
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Do you drink alcohol? (n=51) 

Alcohol Brand Loyalty 

For the next section of the survey we focused on which brand of alcohol respondents show loyalty to.  
Our first question “What alcohol brands do you consider to be acceptable or “cool” for college students 
to drink?” This question was a check all that applies. 40 respondents answered this question of the top 
selections exactly 70% (28) respondents chose Bacardi, almost 63% (25) respondents chose Corona. 
Over 57% (23) respondents chose Patron. More than 57% (23) chose Absolut and about 53% (21) 
respondents chose Budweiser.  More than 35% (14) respondents chose Jack Daniels. Less than 25% (10) 
respondents selected other brands of alcohol and almost 13% (5) chose Jim Bean.  

 

What alcohol brands do you consider to be acceptable or “cool” for college students to drink?  (Check all that apply)(n=40) 

Alcohol Brand Loyalty 

For question three we had 40 respondents answer the question “What respondents like to drink?” From 
the statistics it is apparent that college students prefer to Bacardi as their favorite drink. Almost half 
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47% (19) respondents preferred Bacardi. Less than half, 45% (18) respondents preferred to drink 
Absolut.  Over 40% (16) respondents preferred Patron. Almost 28% (11) respondents preferred Captain 
Morgan. 25% (10) respondents preferred Budweiser. Almost 23% (9) respondents preferred Corona. 
20% (8) respondents preferred Jack Daniels and 5% (2) respondents preferred Jim Bean. 

 

What alcohol brands do you personally like to drink? (Check all that apply) (n=40) 

Alcohol Brand Promotion Clothing 

In this portion of the survey we asked respondents if they owned any clothing or accessories with 
alcohol brand names.  Of the 40 respondents that answered the question almost 83% (33) respondents 
answered that they do not own any clothing or accessories with alcohol brand names. Less than 18% (7) 
respondents owned clothing or accessories with alcohol brand names. 

 

Do you own clothing or accessories that display an alcohol brand name? (n=40) 

Alcohol Brand Promotion Clothing Part 2 
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We asked respondents what type of clothing or accessories they own with an alcohol brand name.  We 
found that of the 7 respondents that answered the question over 57% (4) owned T-shirts with an alcohol 
brand name. Almost 15% (1) owned a hat with an alcohol brand name and 58% (4) owner other types of 
clothing or accessories that displayed an alcohol brand name.  None of the respondents owned jackets, 
sweaters, bathing suit or tote bag with alcohol brand names. 

 

What types of clothing or accessories do you own with an alcohol brand name?  (Check all that apply)(n=7) 

Alcohol Brand Promotion Signage 

Respondents were asked if they have anything on display within their home with an alcoholic 
brand name. We had 40 respondents answer, 70% (28) respondents said they did not have 
anything on display within their home that had an alcoholic brand.  30% (12) said yes they do 
have something on display with an alcoholic brand. 

 

Do you have anything on display in your place of residence with an alcohol brand name? (n=40) 
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Alcohol Brand Promotion at Home 

We asked our respondents what types of items they have on display at their place of residence with an 
alcohol brand name. We had 12 respondents respond to the question of that exactly 75% (9) 
respondents have bottles and or cans on display. Over 54% (7) have glasses with alcohol brand name 
and over 8% (1) have poster or signs on display within their home.  We did not have any responses 0% 
for Flag/ banner. 

 

What types of items do you have on display in your place of residence with an alcohol brand name? (Check all that apply) (n=12) 

Alcohol Brand Promotion Through on-line Video 

We asked our participants if they have ever viewed an online commercial or other online video for an 
alcohol brand. We had 40 participants or our participants over 57% (23) respondents said no they have 
never viewed an online commercial or other online video for an alcohol band. Almost 43% (17) 
respondents said they have viewed an online commercial. 
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Have you ever viewed an online commercial or other online video for an alcohol brand? (n=40) 

Alcohol Brand Promotion Using On-line Video 

We asked each participant “Which of the following places have you viewed alcohol brand videos 
online?” participants were allowed to check all that apply to them. We had 17 participants respond, 
over 58% (10) respondents used YouTube or another online video site. Over 58% (10) respondents also 
used a web site for super bowl commercials to view alcohol brand videos. Over 41% (7) used the alcohol 
brand website. Almost 30% (5) used a friend’s Facebook/ MySpace profile. Over 17% (3) used other.\ 
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Which of the following places have you viewed alcohol brand videos online? (Check all that apply) (n=17) 

 

 

 

 

Alcohol Brand Promotion Through Social Media 

Respondents were asked “Have you ever displayed or shared any alcohol brands on your Facebook 
or MySpace profile?”  40 participants responded, exactly 80% (32) respondents said no they have 
never displayed on MySpace or Facebook.  Exactly 20% (8) said yes they have displayed or shared 
alcohol brand on Facebook or MySpace. 

58.8% 58.8%

41.2%

29.4%

17.6%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Alcohol Brand Promotion through online 
media



By Lyndsay Farrall, Renette Fortune, and Vanessa Volcy 
 

 

Have you ever displayed or shared any alcohol brands on your Facebook or MySpace profile? (n=40) 

Alcohol Brand Promotion Activities on Social Networks 

Participants were asked “which of the following activities have you ever done on your 
Facebook/ MySpace profile?”  7 participants respond to the survey question, over 87% (6) 
respondents have given a “drink” as a gift. Over 71% (5) respondents have received a “drink” as 
a gift. Little over 14% (1) respondent has posted a video or commercial for an alcohol brand. 

 

Which of the following activities have you ever done on your Facebook/MySpace profile (Check all that apply) (n=7) 

Reasons for Promoting Loyalty 

Participants were asked “When you promote your favorite alcohol brand or brands, what do you think 
that says about you?”  We received 22 responses over 44% (13) respondents believe promoting their 
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favorite brand makes them appear “Social”. 42% (12) respondents believe it makes them look “Fun”. 
Over 20% (6) respondents believe its makes them look like a “Partier”. Over 14% (4) respondents believe 
promoting their favorite brand makes them appear to be a “Drunk”. Almost 7% (2) respondents believe 
it makes them appear “Cool” and over 3% (1) respondents believe it makes them appear “Flirty”. 

 

 

When you promote your favorite alcohol brand or brands what do you think that says about you? ( Check  all that apply) (n=29) 

 

Why do you Express in that Way? 

Many people choose to express their loyalty in different ways because it shows what drinks they prefer 
and allows others to become aware of which alcohol a particular individual prefers. 

“….It shows that this is the drink I prefer, so I stick to it to promote it and let my friends know what’s 
good.” 

“If the alcohol is good, then I am loyal.” 

“See I am a beer man. I like to show people that there is more than just watered down tasteless beer 
out there. That there is great tasting beer with a lot of history behind it.” 

“Just always has been accepted to display bottles after finished.” 
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Promotion to Friends 

Participants were asked several questions in which they were to indicate their level of agreement.  
When asked “I have influenced some of my friends to drink my favorite brand of alcohol?’ 45% (18) 
agreed. Over 47% agreed that “The brand of alcohol I drink is also like by my friends.” Over 52% (21) 
agree that “My friends all know my favorite alcohol brand or drink.” Almost 48% (19) disagree that “I 
would consider myself to be an “evangelist” who loves to promote my favorite brand.” 
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17.5% 45.0% 17.5% 12.5% 7.5% 3.53 
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Demographics 

Here are the demographics of our respondents: A majority of our respondents fell under the 
age of 24 and older with a 45% (18) response rate with a slightly smaller percentage falling 
under 21-23 years old with a 40% (16) response rate with the rest of the respondents falling 
under the ages of 18-20 giving them a 15% (6) response rate.  Our respondents consisted 
largely of females with a 79.5% (31) response rate and only a 20.5% (8) response rate for males.  

 

 

Into which of the following age groups do you fall? (n=40) 
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Check your gender. (n=39) 

 

 

Summary and Conclusion 

Based on the results, we have found that college students most frequently showed alcohol brand loyalty 
through signage in their homes, such as bottles, cans, glasses, posters, and signs. We have also 
concluded that those who show loyalty to their favorite brands also influence their friends to drink it. 
We have discovered that the main reasons college students choose to show their loyalty in the 
aforementioned ways is because they want to show others what drinks they enjoy and introduce their 
affinity for the drink to them. They also believe that promoting their favorite brand makes them appear 
fun and social to others. Those who show alcohol brand loyalty also view commercials for their favorite 
brand and videos via Youtube and the Superbowl website.T hose who show alcohol brand loyalty have 
also sent and received drinks via Facebook and MySpace applications. Our research has led us to 
conclude that students that show alcohol brand loyalty do so because they simply want to introduce and 
share their affinity for their favorite brands, in doing so they appear more social and fun to their peers. 
They influence their friends via Facebook and MySpace, two popular social networking sites among 
college students. Those who promote their favorite brands are most likely to be 24 years and over  and 
female.  
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